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Annual Report

excellence
our mission
The Center for Retailing Excellence, through a strong
partnership with retailer and supplier industries, is one
of the foremost, internationally acclaimed centers for
retail studies focused on research and the development
of students as future leaders in the retailing and related
industries. The Center provides a bridge between
academics and industry for developing future leaders.
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From the Dean

The Center for Retailing Excellence
in the Sam M. Walton College of Business continues to make major strides in connecting scholarship with practice. Through its Executive Board of Directors and supporters from the business
community, the Center has provided many excellent programs to enhance the business curriculum
of our students as well as provide knowledge and value to the retail industry.
The Center for Retailing Excellence’s 2005-2006 annual report illustrates the strong partnerships
it has formed with the retail and supplier communities. It also highlights the advances it has made
in the development of students as future leaders in the retailing industry. As the Center continues
to move forward, these partnerships are critical to the enhancement of its student and industry
programs. I extend my sincere appreciation to all of these partners for their exceptional support.
The Walton College’s Center for Retailing Excellence continues to strive to become one of the
foremost, nationally and internationally acclaimed centers for retail studies. I invite you to read
more about how the Center is moving toward this goal.
Sincerely,

Dan L. Worrell
Dean
Sam M. Walton College of Business
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From the Director

The Center for Retailing Excellence
extends its deepest appreciation to the Executive Board of Directors for their outstanding support and dedication to the Center, its programs, and the students of the Sam M. Walton College of
Business. Through the partnerships in the retail industry, we have greatly enhanced our students’
education. In addition, we have made strong connections between industry and academia.
The Executive Board of directors is comprised of forty-nine companies with fifty-six representatives. As the retail industry evolves to address the needs of the consumer, these industry partners
are helping us shape the next generation of business leaders. Their contribution of time and expertise bridges classroom teaching with practical application to provide an exceptional educational
experience.
The Center for Retailing Excellence endeavors to conduct student programs to benefit future
employers and develop knowledge-based programs of value for the retail industry. I invite your
comments and suggestions as you review the 2005-2006 annual report.
Sincerely,

Claudia Mobley
Director
Center for Retailing Excellence
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Linking Students to the Retail Industry

Rushing into Retail
Career Fairs Connect Students and Employers
The Center for Retailing Excellence, in conjunction the Walton
College Supply Chain Management Research Center and
Information Technology Research Institute, held its Fall Retail
Rush as part of the Business Career Expo on September 27. This
event, held in the Donald W. Reynolds Center for Enterprise
Development, attracted 54 companies recruiting for internships
and open positions. Approximately 350 students attended the
Expo, representing all colleges in the University of Arkansas.
The Business Career Expo has become increasingly more popular
and space was tight. Recruiters for Retail Rush commented that it
was one of the best job markets that they participate in among all
universities. Other comments included: “Great preparation. From
the moment we drove up there was someone to help us, greet us,
etc.” “Very impressive!” “We talked to some great students who
represent the University of Arkansas well and would be a great
asset to our company.”

Ben Bell, UA alum speaks with students regarding careers at
Bridgestone/Firestone.

The Center for Retailing Excellence was pleased to have several
Executive Board companies that continue to recruit — in addition to new members who participated in this opportunity. Retail
industry partners who return to recruit each semester provide
direction for improving the quality of the event. Students receive
valuable tips and encouragement from these recruiters. These
recruiters recognize that their input to the academic experience
results in more viable candidates capable of making contributions
upon placement.
The Center for Retailing Excellence conducted its Spring 2006
Career Fair on February 4. Recruiters from 53 companies participated The Career Fair and was attended by approximately
University of Arkansas 350 to 400 students.

UA alums,Ashley Raney and Brittany Welch recruit for General Mills.

Companies attending the Retail Rush Fall ’05 included:
ABF U-Pack Moving
Arvest Bank
Bridgestone/Firestone
Crossmark
Cargill Meat Solutions
Cintas Corporation
Dillard's Inc.
Enterprise Rent-A-Car
General Mills, Inc.
Hastings Entertainment
Kohl's Department Stores



Lowe's
Regions Bank		
Saatchi & Saatchi X
The Scotts Company
The Sherwin-Williams Company
Target Stores, Inc.
Tyson Foods, Inc.
Walgreens
Wal-Mart Stores, Inc.

Retail Rush attracts students from other colleges in addition
to the Walton College, including apparel studies, communications, psychology, engineering, and many majors throughout
the University of Arkansas that have an application in the retail
industry. The Center for Retailing Excellence is grateful to the
companies who support this event.
Companies attending Retail Rush Spring ’06 included:
3M Corporation
Arvest Bank
Bridgestone/Firestone
The Buckle 		
CROSSMARK
Dillard's
Enterprise Rent-A-Car
General Mills
Handleman Company
Lowe’s 		
Nestle Purina PetCare

Regions Bank
Saatchi & Saatchi X
The Scotts Company
Sam’s Club
The Sherwin Williams Company
Staffmark-On-Site JBH
Target Stores, Inc.
Tyson Foods, Inc.
Walgreens
Wal-Mart Stores, Inc.
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Linking Students to the Retail Industry

Seeing the Big Picture

University of Arkansas students at the Big Picture Meeting.

The Center for Retailing Excellence sponsored seven students at
the Wal-Mart Big Picture Meeting on September 20. Students
were allowed to observe the vendor’s presentation to Wal-Mart
buyers as they proposed the fall 2006 apparel selection for
Wal-Mart. Vendors do price comparison and trend projections
prior to developing their proposals to Wal-Mart. Buyers consider
the needs and preferences of the Wal-Mart customer in addition
to fashion trends and low prices. This opportunity introduces
the students to the processes and considerations from the
perspective of both buyers and vendors. Wal-Mart continues
to demonstrate its dedication to education by providing these
real-world experience programs that add practical application
to the classroom teachings. The Center is grateful to Andy
Barron for making this opportunity possible to the students. The
Center thanks the buyers and vendors who contributed their time
in explaining the significance of the selection and negotiation
processes. Students attending this event from the Walton College
include Rachel Andersen, Kristen Kobe, Jamie Launius, Matt
Stagg, Elisabeth Bascue, Destiny Sikes
and Michael Lane.

Design Kick Off
Eight Walton College students attended the Design Kick Off
event at Wal-Mart. Sponsored by the Center for Retailing
Excellence, students observed the buyer/vendor interaction
of apparel suppliers and Wal-Mart buyers. This opportunity
provided real-world insights into the responsibilities of both
buyers and vendors. Vendors presented trend projections and
financials and negotiated with buyers on the apparel line for the
next year’s fashion season. Buyers made selections based on the
Wal-Mart customer.
Students are selected by application and faculty recommendation. Those attending from the Walton College included
John Burkett, Lauren Smith, Brad Buchert, Jami Cuddy,
Josh Paulson, Kirstin Swindler, Dee Anna Dill, and Jessica
Dunnaway.

Claudia Mobley poses with UA students at Design Kick Off.
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Linking Students to the Retail Industry

Pre-Internship Program
The Center for Retailing Excellence collaborated with
Wal-Mart Stores, Inc. on the Pre-Internship Program. Eight
University of Arkansas students worked at Wal-Mart Stores
during spring break 2006 to learn its processes and culture.
The program hours were from 7:30 a.m. through 5:30 p.m.,
Monday through Friday, and concluded with the traditional
Wal-Mart Saturday morning meeting.
Students shadowed Wal-Mart buyers and were given in-store
training and overviews in areas such as product development,
information systems, marketing, procurement, Retail Link, merchandise logistics, and replenishment. The experience provided
them with the practical application for the classroom instruction. The students also toured stores, a distribution center, and
the layout center.
The students participating in the program were selected through
an application process and faculty recommendation. Wal-Mart
conducted interviews with selected participants at the conclusion of the program and asked them to intern during the summer. Students participating in the program from the Walton
College included: Adam Norwood, Andrea Gideon, Tram Dang,
and Rowney Anipa.

Mike Duke, president and CEO of Wal-Mart International poses with students at
the conclusion of the Pre-Intern Program.

Creating a Real Marketplace
the class created real businesses, in which they purchased the
raw materials and created and marketed the products. They
sold the products at a market place within the University of
Arkansas campus in exchange for donations of canned goods,
water and good quality used clothing that were given to the
Hurricane Katrina relief effort. The Center for Retailing
Excellence provided funding for the “Marketplace Experience.”

James Weathers, Rebecca Brandt, Jonathan Howland, and Jared Powell prepare
for the rush of customers during the “Marketplace Experience.”

As part of a new concept in curriculum development, the
Walton College Business Foundations class put its classroom
scholarship into practice to help Katrina victims. Teams within



Developed by Beverly McDaniel, visiting instructor in information systems, the marketplace experience is a learning
simulation designed to engage, inspire, and stimulate student's
thinking through entrepreneurship and business simulations.
This program allows students to participate in day-to-day decisions that a business performs such as advertising, promotion,
creation of goods and services, capital generation and accounting. For example, pricing analysis takes on new meaning when
a classroom business that was once successful in selling its
products is now facing bankruptcy because prices were set too
low to cover the costs of doing business. Or the students experience the law of demand when they observe that companies with
lower prices sell more products.
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Linking Students to the Retail Industry

Professional Women Speak Out
The Center for Retailing Excellence hosted its "Professional
Women Speak Out" luncheon on November 8. One of the most
popular student programs, the luncheon panel provided real
insights for 35 students on issues they will most likely face in
their professional and personal lives. The Center is grateful
to the panel for their time and expertise. The panel included:
Lindsey Drain, sales analyst for Nice-Pak Product Inc.; Brande
Palmer, national account manager for VF Jeanswear; Nancy
Woods, director of business development for Premier Retail
Networks; and Melissa Scheppele, vice president of Information
Services-Shared Services, Tyson Foods, Inc.
Each of the panelists began by talking about their career background. They gave a brief description of what decisions led
them to the position they currently hold. Students then asked
questions. When asked what were the most essential skills for
success, panelists concurred that computer skills were essential
in today’s business environment, but that communication skills
are just as critical to success. The ability to effectively communicate points, understand the audience and address them on
the appropriate level for their technology or expertise, and read
the expressions of the audience to determine whether the message is being received are all components of the communication
process.
Woods counseled students to explore new opportunities and be
willing to relocate. She said it can be intimidating to leave family and friends, but a growing experience to meet new friends in
new areas. She explained the best way to discover potential and
true interests is to welcome change and new experiences.

Drain encouraged students to be proactive on the job. If there is
no immediate training available, use documentation and manuals to learn the procedures. She said to ask the right questions
of co-workers and do not be afraid to ask.

Brande Palmer, VF Jeanswear; UA alum, Lindsey Drain, Nice-Pak Product Inc.;
Nancy Wood, Premier Retail Networks; and Melissa Scheppele, Tyson Foods, Inc.

Scheppele stressed negotiation. The students will have to negotiate with their supervisors, peers, and subordinates, in addition
to spouses and children. The most valuable lesson you can learn
is the importance of keeping an open mind, understanding what
is important to others in the workplace and in your personal
life, and creating a balance that still supports your priorities.
You won’t be able to go to every soccer game for your kids, but
you’ll know which ones are most important to them for you to
attend.

Palmer advised students to develop time management skills
through seminars and other resources in order to prevent over
commitment. Between professional life, family, and volunteer
work, it is easy to over extend yourself. She encouraged the
students not to be afraid to delegate or to excuse yourself from
those activities that you simply don’t have time to give 100
percent. Palmer said it was important to stay healthy by taking
care of yourself. If you need to get help with the kids and the
housework, etc. then do so.

Students listen while Professional Women Speak Out.
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Linking Students to the Retail Industry

Diversity Internship Challenge
The Center for Retailing Excellence
Executive Board of Directors company,
Saatchi & Saatchi X, created a diversity
internship program in conjunction with the
Walton College Office of Minority Affairs.
Students applied for and competed for the
“Saatchi & Saatchi X Diversity Internship
Challenge” opportunities with the company, based on a format similar to the
“Apprentice” reality TV show.
Nineteen students submitted resumes and
essays on how diversity can make Saatchi
& Saatchi X a better place to work. After
they were interviewed, eight students were
chosen as finalists and divided into two
teams of four to complete an assignment
aimed at increasing diversity awareness
in the region and attracting and retaining
diverse employees in the work force.

First round of finalists

Students were told that there would be four winners selected from the group who would receive a 90-day paid summer internship with
all the perks, a competitive weekly salary, monthly mentoring for a semester by a Saatchi & Saatchi X associate, and a guaranteed
interview for a full-time position at Saatchi upon graduation. Sophomores and juniors received a $500 stipend for tuition, books or
housing for the 2006-2007 school year. Graduating seniors received a $100 Northwest Arkansas Mall gift card at the completion of
the internship.

Claudia Mobley with Walton College students Imran Ismail and Amy Ha
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Linking Students to the Retail Industry

Real-World Marketing
include business objectives and strategies and show how the
chosen recommended tactics would deliver on the objectives.

Adam Allen, Millie Jones, Jen Weglarz, and Deanna Cameron

The Center for Retailing Excellence and board member Rich
Lawrence, regional director, Idelle Lab, provided a case
study project for Walton College Instructor Sven Kepes’ strategic marketing class during the fall of 2005. The students
were asked to develop a comprehensive “Year-One Launch
Marketing Plan” for Sea Breeze Naturals in 2006. The plan
had to be innovative, integrated, effective and turnkey with a
budget limit of $10 million. The retail sales objective of the
brand in year one was $30 million. The plan was required to

Latoya Allen, Allison Leonard, Kristie Porter, Maria Garcia, Thuy Nguyen, and
Christin White present to Ashley Kinion and Andy Hightower.

Tactical elements considered included: advertising; consumer
promotion and sampling; digital/online marketing; public relations, price promotions; in-store promotions, strategic partnerships and sponsorships; and event marketing. Fifty-two
students were divided into nine teams and asked to provide
timelines, progress reports, and meeting minutes to track their
participation and progress throughout the semester.
The Center sponsored a reception for students and Idelle Lab
associates who attended the final presentations on December 2.
Rich Lawrence, Regional Director; Andy Hightower, National
Account Manager; Laureen Schroeder, Skin Care Marketing
Director; and Ashley Kinion, Business Analyst, acted as evaluators for the final presentations. The students were judged on
quality, feasibility, creativity/distinctive competence, overall
organization, quality of visual aids, and required strategies/tactics covered in detail with rationale and explanation.

Sea Breeze Naturals Presentation
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Linking Students to the Retail Industry

"Vendors FORE Education" Scholarship
The “Vendors FORE Education” golf tournament, sponsored
by Wal-Mart vendors, was held in July 2005 at Stonebridge
Meadows Golf Club, Fayetteville. Russ Heithoff, Diversified
Retail Solutions LLC, and Erik Wolff, E-Wolff Sales Solutions,
organized the tournament. They had started the tournament nine
years ago to provide a mechanism for local vendors to build
camaraderie. In 2002, they realized this tournament could serve
a dual purpose: provide entertainment for vendors and support
the students of the Walton College.
“We wanted to make this tournament mean something for the
local community,” Wolff said. “We started it because we wanted young college students to develop an interest in the vendor
field. That’s when we partnered with the Center for Retailing
Excellence. The job market in the vending field right now is
phenomenal.”
At the awards ceremony after this year’s tournament, the
“Vendors FORE Education” donated $15,000 for student scholarships in the Center for Retailing Excellence. The tournament
had generated $2,500 the first year, $5,000 the second year, and
$10,000 the third year.
Over 130 players, representing approximately 35 companies,
participated in the four-player scramble. Prizes, donated by
many of the vendors, were awarded to the top teams and to the
closest to the pin, longest drive and straightest drive.

Russ Heithoff, Claudia Mobley, and Erick Wolff

Other sponsors of the tournament included: Advantage Sales &
Marketing; Bayer Healthcare; Blue Bunny; Continental Mills;
Country Creek Farms; D.A. Melton & Associates; General
Mills; Gold Eagle Company; The J. M. Smucker Company;
Saatchi & Saatchi X; Sara Lee Foods; and The Scotts Company.

Claudia Mobley, director, Center for Retailing Excellence, said:
“The vendors’ support, along with the generosity of title sponsors Hunter & Michaels and Retailtainment, was responsible
for the significant increase in funding for this undergraduate
scholarship within the Walton College. So far 10 students have
received scholarships from this fund.”

Erika Thompson and Alisha Sutton with General Mills.
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Student Support Golf Tournament
The Center for Retailing Excellence hosted its annual student
support golf tournament on October 6, in conjunction with its
annual retailing conference, “Driving Efficiency in a Changing
Global Economy.” Ninety-four players competed in the charity
event with proceeds supporting scholarships for Walton College
students. Approximately $15,000 was raised. First place winners included:
First Place 4-Member Teams
Stephen Markert, The Scotts Company
Michael Fitzgerald, Delta
JB Hardin
Marty Sutton
First Place 6-Member Teams
David Sunset, Jarden Consumer Solutions
Buddy Laird, Jarden Consumer Solutions
Don Mobley, Mobley Architects
Bob Connolly, Wal-Mart Stores, Inc.
Deb Friar, Catalina Marketing
Paul Cantrell, NPD Group

1st place 4 member team.

Second Place 4-Member Teams
Pat Scales, BIC Consumer Products
Jay Wimsett, BIC Consumer Products
Eric Munster, BIC Consumer Products
Mike McNamara, BIC Consumer Products
Second Place 6-Member Teams
Nancy Woods, Premier Retail Networks
Peter Hannes, Jockey International
John Case, Electrolux Home Care Products
Richard Alberts, Electrolux Home Care Products
Robert Julius, Nice-Pak Products, Inc.
Bill Susetka, Nice-Pak Products, Inc.
The Center is grateful to the sponsors of the
event: Bayer Healthcare; BIC USA; Frito-Lay;
Idelle Labs; Nice-Pak Products, Inc.; Pepsi;
The Scotts Company; The Sherwin-Williams
Company; The J.M. Smucker Company; and
VF Corporation.

1st place 6 member team.
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2006 Scholarships
The Center for Retailing Excellence funded numerous scholarships made possible through the generosity of the board member companies and the retail and supplier community. Through
their support and dedication to higher education, twelve students received funding during 2006 from Center contributions.
Additionally fifty-one students were funded for study abroad
programs.

Center For Retailing Execellence Endowed
Through the support of our Executive Board of Directors, the
Center for Retailing Excellence established an endowed scholarship to provide financial assistance to students in the Walton
College with an interest in retailing. The Center plans to grow
this endowment to provide additional support for Walton students that might otherwise be unable to complete their education. Funding is determined by the revenue generated each
year.

Vendors FORE Education
The golf tournament that supports this scholarship was organized and executed by Russ Heithoff, DRS, and Erik Wolff,
E-Wolff Sales Solutions. Participating companies have a
great concern in helping students who are potential employees. Through the dedication of Russ and Erik, the proceeds
each year are contributed to fund the Vendors FORE Education
scholarship. The Center is grateful to them and those who
participated for their support and interest in our students. The
Vendors FORE Education scholarship provided $15,000 in
funding during 2006.

Bridgestone/Firestone
Bridgestone/Firestone was the first executive board member for
the Center and has been an incredible partner. This scholarship
is an annual contribution and is an example of its commitment
to the University of Arkansas.

Center for Retailing Excellence
Student Support Golf Tournament
The Center for Retailing Excellence in cooperation with its
Executive Board sponsors the annual Student Support Golf
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Tournament, held in conjunction with our fall conference.
All proceeds from the tournament support the Center for
Retailing Excellence Student Support Scholarship Fund awarded to students in the Walton College.

Freshman Scholarships
The Center for Retailing Excellence, in cooperation with its
Executive Board, created the Center for Retailing Excellence
Freshman Scholarship fund in 2004. A total of six awards were
made to qualified freshman in 2004-2005. This was the first
of a four-year commitment totaling $120,000 with students
receiving $5000 each year and renewable for three years at an
additional amount of $5000 annually. The Center funded two
additional freshmen during 2005-2006.

Studies Abroad Program
The Study Abroad Program provides an opportunity for students to obtain an international perspective in their education.
They carry a better understanding of global business and culture into their profession. It is through the generosity of the
Executive Board that the Center for Retailing Excellence is
able to support this program. Each year the Center contributes
$50,000 to the Study Abroad Program. A separate award was
made to the Study Abroad Japan Program in 2005-2006 in the
amount of $5,000.

The Robert F. Connolly Endowed
Scholarship in Retailing
In 2005, the Center for Retailing Excellence created the Robert
F. Connolly Endowed Scholarship in Retailing as a tribute to
the service and direction of Bob Connolly. Connolly served the
Center as chairperson of the Executive Advisory Board for six
years prior to his retirement in December 2005. Contributors
to the scholarship include: The Center for Retailing Excellence;
General Mills Inc.; Irwin Jacobs/Jacobs Trading Company;
Procter & Gamble; Lee and Linda Scott; Wal-Mart Stores,
Inc.; Coca-Cola; Idelle Labs; The J. M. Smucker Company;
Nice-Pak Products, Inc.; Pepsico; VF Jeanswear; ACNielsen;
BIC Consumer Products USA; Catalina Marketing, ColgatePalmolive Company; Newell Rubbermaid; Procter & Gamble;
and Ross Products Division of Abbott Labs.
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A Real-World Project
The Center for Retailing Excellence partnered with Walton
College Instructor Renee Clay and board member John Case,
CEO, Electrolux USA, in a student project. Clay’s strategic
management class was assigned a project that involved entering
a new category. Students were asked to investigate the different
market segments and identify unmet consumer needs, design,
trend, and acquisitions within a segment.
As in the past, Clay did a phenomenal job instructing students
on the criteria and deliverables and coordinating information
with Peter Steel, brand manager for Electrolux, to develop
and execute the project. Steel played an important role in
the success of this program through the insight and direction
he gave to the students. The Center and Clay partnered with
Bridgestone/Firestone and Idelle Labs on past projects.
Representatives from Electrolux — Rob Newcombe, vice
president of marketing along with Case and Steel — flew to
Northwest Arkansas specifically to attend the presentations.
Rich Alberts, national account manager, also joined the group.
The project gave students the opportunity to apply what they
learned in the classroom and enhance their presentations skills.
It was also a rewarding experience for the Center’s board representatives. Case said that this was the most important initiative

Rich Alberts, Peter Steel, and Rob Newcome of Electrolux , judge student
presentations.

he had been involved with, and his comments were echoed by
other board members involved with this project and other programs that network students with the board. The Center hosted
a reception for students and board representatives prior to the
presentations.
“I was impressed by the students and some of their insights,”
Case said. "While it’s a given that students entering the work
force need to be trained, it struck me that several of the students
were very professional and would be good candidates for jobs.
My perception was that the Walton College is producing a solid
core of students ready for the real world. I enjoyed the process
and was more impressed by the students than I anticipated I was
going to be.”
Newcombe said, “Several groups had some sound strategies.
I was impressed with the SWOT analysis. Most groups were
bang on. Obviously they are learning some valuable tools.”
The Center appreciates John Case for allowing the students to
have this opportunity to apply classroom instruction to a real
world project and to Peter Steel for his time and dedication to
assisting Clay to develop the project. The Center also appreciates Rob Newcombe and Rich Alberts for taking time to attend
the presentations.

Rob Newcombe and CEO John Case of Electrolux, take notes during judging.
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Business Etiquette Counts
The Center for Retailing Excellence and the College’s Career
Development Center sponsored the fall etiquette training for
students on November 16. Professional trainer Blake Woolsey
facilitated the seminar, which covered DiSC behavioral profiles
with the strategies for blending and capitalizing on individual
strengths in oneself and others. The session also included business communications, key aspects of a professional wardrobe,
and social etiquette and dining decorum.
Thirty students participated in this event, which was created by
Heather Sprandel, Career Development Center assistant director, to help students build confidence in their ability to represent
themselves during professional networking opportunities. It is
more difficult for students to communicate their potential and
convey the value they would contribute to a company without
the communication and confidence obtained through years of
business interaction and negotiations. The training helped to
alleviate their concerns regarding the proper etiquette for business situations.

Executive Board representative, and J.R. Greene, Revlon; Jim
Spencer and John Singletary, Ross Products Division of Abbott
Laboratories; Jeff Spencer, The Scotts Company; and Mike
Workman, The J. M. Smucker Company.
The Center and Career Development Center also sponsored
business networking and etiquette training for twenty-five
students on March 1. Sixteen representatives from the Center
Executive Board of Directors joined students for dinner

Rich Lawrence, Idelle Labs, and Ryan Fry at the Etiquette Dinner Spring 2006.

Sean Doyle, Pacific WorldCorp, Etiquette Dinner Spring 2006.

Representatives of the Center’s Executive Board joined the
students for dinner following the training program, which gave
them an immediate opportunity to practice their networking
skills. Board participants included: Jeff McClelland, Advisory
Board committee chair for student initiatives, Coca-Cola; Aissa
Eason and Mark Schneider, BIC USA; Rich Alberts, Executive
Board Representative, Electrolux; Steve Cunningham, GE
Lighting; Kevin Hochman, Procter & Gamble; Tregg Brown,

14

following the training. Company representatives included Aissa
Eason, BIC; Tom Field, BIC; Mark Schnieder, BIC; Glenn
Brisbon, Bridgestone/Firestone; Rich Lawrence, Advisory
Board committee chair of new initiatives, Idelle Labs; Lyman
Carroll, Idelle Labs; Jolene Opperman, Lowe’s; Robert Jones,
Lowe’s; Sean Doyle, Executive Board member; Pacific World
Corp; J.R. Greene, Revlon; Kim Higson, Revlon; Sarah Rack,
Revlon; Bill Rouse, Spectra Marketing; Kristin Reber,
Walgreens; and Kevin Luther, Walgreens. The training session
provided students with information and technique for making
contacts, networking in professional settings, and dining etiquette. The availability of business professionals give students
the opportunity to practice these skills is invaluable to the program. The student etiquette program has been supported by the
Center for Retailing Excellence and its Executive Board of
Directors since the fall of 2004.

University of arkansas  CENTER FOR RETAILING EXCELLENCE

Linking Students to the Retail Industry

Executive-in-Residence - Andy Murray
The Center for Retailing
Excellence was privileged to
have Andy Murray of Saatchi
& Saatchi X as the executivein-residence for the fall 2005
semester. Murray co-taught the
Marketing Honors Colloquium
class with instructor Nicole
Cox, department of marketing and transportation, Walton
College. The Honors Colloquium explores events, concepts,
and new developments in the field of marketing. As executive-in-residence, Murray interjected his experience in industry
to the academic learning. In order to enroll in the Honors
Program, students must be an incoming freshmen with an ACT
of 28 or higher and a high school GPA of 3.75. Walton College
students are eligible to apply to the program if they have a
cumulative GPA of 3.50 or higher. Students are required to
maintain a cumulative GPA of 3.50 to remain in the program.
Ten students were enrolled in the 2005 fall class.
Murray is the global CEO of Saatchi & Saatchi X, an ideas
company focused on turning shoppers into buyers. Saatchi
& Saatchi X was formed June 1, 2004 by Saatchi & Saatchi,
the global advertising and ideas company now part of Publicis
Groupe, the world’s fourth-largest communications holding
company.

Murray worked for Procter & Gamble for nine years, spending the last two years on P&G’s Wal-Mart team in Fayetteville,
Arkansas. That pioneering team led the industry in improving
the manufacturer and retailer relationship. In 1996, Murray
formed the company BrandWorks Consulting in Fayetteville
and acquired the advertising agency, Thompson Earnhart &
Associates to create ThompsonMurray in 1997.
ThompsonMurray, a full-service agency that developed in-store
communication based on shopper insights, was featured in 2003
Advertising Age and Inc. magazines as one of the “hot shops to
watch.” In 2004, ThompsonMurray was acquired by Saatchi &
Saatchi, forming a new agency network, Saatchi & Saatchi X,
which focuses on shopper marketing.
The company, which has pioneered this new marketing discipline, delivers sustainable results through the most powerful
medium - the store. It offers shopper marketing leadership and
insights, environmental design, store-centric promotions, and
package and product innovation.
Saatchi & Saatchi X operates globally with offices located in
Fayetteville, Cincinnati, New York, London, Paris, Frankfurt,
Copenhagen, Stockholm, Mexico City, Buenos Aires, and Dubai
and also has a presence in Auckland, Wellington, Brussels,
Warsaw, Bucharest, Madrid, and Sao Paulo.

Back row: Tyler Brooks, Andria Henry, Michael Brown, Jennifer Travis, Geeve Glomirzaie,
Steve Finney -Saatchi & Saatchi X, Nicole Cox-Instructor
Front row: Meggan Sexton, Andrea Sparks, Allison Glahn, Amber Jackson, Lauren Edmonson

University of arkansas  CENTER FOR RETAILING EXCELLENCE

15

Guest Speakers

Guest Speakers
MBA PROGRAM
The Center for Retailing Excellence sponsored Executive Board
Member Debra Friar, vice president, Consumer Product Goods
- New Development for Catalina Marketing, as a guest speaker
in the MBA Program. Friar spoke to students in the six-week
MBA multidisciplinary class, which covers the major functional
areas of business. This course provides an overview of key marketing, management, and communication issues. The students
learned a great deal from Friar’s insights into consumer marketing.
At Catalina, Friar is responsible for developing new product
solutions for consumer package goods manufacturers and retailers as well as increasing Catalina’s reach in new channels of
distribution. Friar conceived and piloted Catalina Category
Marketing SM, a behavior-based marketing program that drives
more efficient volume for the manufacturer, increases loyalty to
the retailer, and provides high value to the consumer. The program advances volume by communicating flexible, high-value
incentives to millions of the most valuable category consumers. These consumers who purchase promoted products receive
incentives that are good for their next shopping trip and can
only be used at the participating retailer. Behavior-based targeting and redemption slippage create financial efficiency for the
manufacturer.

Debra Friar, vice president of Catalina Marketing speaks to MBA students about
the functional areas of business.

Analyzing Brand Equity
The Center for Retailing Excellence hosted Maggie Arguelles,
Executive Board member representing ACNielsen, to address
Marketing Professor Scot Burton’s MBA class in August 2005.
Arguelles reviewed the Homescan consumer panel methodology, databases available to the Walton College students, and
discussed how to analyze brand equity using consumer data.
Arguelles demonstrated the measurement of consumer behavior
through penetration, buying rate, purchase frequency, purchase
size, and conversion. Additionally, she emphasized that consumer behavior reveals the importance of store equity and brand
equity.
Arguelles is the chair of the research and public relations committees for the Center for Retailing Excellence. Her contributions both in the classroom and the board room demonstrate her
tremendous support of the Walton College and its students.
Maggie Arguelles, director A.C.Nielsen
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Guest Speakers
The Center for Retailing Excellence works closely with retail industry partners who graciously contribute their time to talk with
Walton College students. Having business executives in the classroom connects the College’s curriculum to real-world application.
By describing the responsibilities, processes and culture of their business organization, these speakers give the students as sense of
what is needed to succeed in the industry. The Center is grateful for their time.
Brittney Welch, a 2001 graduate of the Walton College, advised the three Freshman Business Connections classes to stay focused
on their number one goal - graduate and find employment; find the Career Development Center and make use of their expertise in
resume writing, interviewing, and finding the right position; and discover and make use of the opportunities available to students at
the Walton College and in Northwest Arkansas. Welch explained to students that the employment opportunities in this area are far
greater than the majority of college locations due to the number of companies who maintain offices in Northwest Arkansas.
Laya Iliria, Category Business Manager Wal-Mart Team, The Clorox Sales Company.....................................October 31, 2005
Freshman Business Connections
Barry Moehring, Wal-Mart Stores, Inc...................................................................................................................November 1, 2005
Marketing Management
Glen Brisbon, Recruiter Southwest Zone, Bridgestone/Firestone Retail & Commercial Operation................November 1, 2005
Freshman Business Connections
Brittney Welch, Recruiting & Training Development Manager, General Mills.................................................November 1, 2005
Freshman Business Connections
Rich Lawrence, Regional Director, Idelle Labs......................................................................................................November 8, 2005
Marketing Management
Mike Ward, Field Support, Sam’s Club.................................................................................................................February 22, 2005
Principles of Marketing
Richard Leo, Regional People Manager, Sam’s Club...........................................................................................February 22, 2006
Principles of Marketing
Karen Koons, Regional Personnel Manager, Sam’s Club...................................................................................February 22, 2006
Principles of Marketing
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Driving Efficiency in a
Changing Global Economy
The Center for Retailing Excellence's fifth annual emerging
trends in retailing conference on October 20 at the Fayetteville
Town Center was billed as a "hot ticket" in Northwest Arkansas
by DSN Retailing Today - Connecting Northwest Arkansas.
The program, titled "Driving Efficiency in a Changing Global
Economy," featured Lee Scott, president and CEO, Wal-Mart
Stores, Inc.; Barry Schwartz, author of "Paradox of Choice:
Why More is Less"; Bill Hardgrave, executive director,
Information Technology Research Institute, Walton College;
Thom Blischok, president, IRI Retail: Bob Connolly, executive vice president of special projects, Wal-Mart; Andy Murray,
global CEO, Saatchi & Saatchi X; Doug McMillon, president
and CEO, Sam's Club; Ronnie Hoyt, senior vice president and
general merchandise manager, Wal-Mart; Duncan Berry, executive vice president, The Source; and Mindy Rich, executive vice
president of Innovation, Rich's.

target customers that do not normally buy clothing at Wal-Mart.
The new lines are about giving customers choices.

Barry Schwartz, author of "Paradox of Choice: Why More is Less"

Barry Schwartz indicated that retailers could keep old customers and attract new customers by limiting choices. Too much
choice results in paralysis in decision making and less sales.
Schwartz said today’s customers are overwhelmed by too many
choices, which results in lower satisfaction with the products
they buy or the decision not to buy a product at all. Schwartz
used orange juice as an example: customers can choose between
low acid, no pulp, calcium added, and extra pulp. The customer
will pick one, but wonder why they could not get an orange
juice with low acid, no pulp, and calcium added — thus creating lower satisfaction with the product.
Lee Scott, president and CEO, Wal-Mart Stores, Inc.

Lee Scott spoke on the environmental sustainability that WalMart will expect from manufacturers; the inclusion and opportunity for women and minority owned businesses; and standards
from suppliers that are cohesive with the Wal-Mart customer’s
values. Scott indicated Wal-Mart will become more involved
with suppliers’ businesses through factory audits and society
values matching those of Wal-Mart. The apparel, home, bath,
and small electrics departments will focus on the upper-end
shopper. Scott said Wal-Mart will work with suppliers to identify new products that meet the demand of their customers. WalMart plans to offer apparel made from organically grown cotton
in the next year and launched the Metro 7 clothing line in early
October, which Scott described as more “hip.” These initiatives
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Doug McMillon, president and CEO, Sam's Club; Mindy Rich, executive vice
president of Innovation, Rich's; Duncan Berry, executive vice president, The
Source; and Ronnie Hoyt, senior vice president and general merchandiser,
Wal-Mart Stores, Inc.
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Driving Efficiency in a
Changing Global Economy
Bill Hardgrave addressed the three waves of RFID: technology
deployment, data analytics, and business value. The University
of Arkansas RFID Research Center is one of only four worldwide that is accredited by EPCglobal, Inc. a global not-forprofit standards organization commercializing the Electronic
Product CodeT (EPC) and RFID worldwide. Generation-2 tags
are now in mass production costing less than ten cents per tag
compared to the generation-1 tags at twenty-three cents per tag.
It is now possible to determine when the case leaves the supplier, arrives at the distribution center, arrives at the store, goes on
the floor, and then to the box crusher. RFID technology allows
store associates to find a specific item in the backroom using a
wand, facilitates rotation of product, reduces manual ordering at
the store level, and reduces manual ordering at store level.

experience solve a problem that is important to the shopper, create an environment that inspires and informs, and deliver technology that puts the shopper in control.

Andy Murray, global CEO, Saatchi & Saatchi X

Dr. Bill Hardgrave, executive director, Information Technology Research
Institute, Walton College

Thom Blischok talked about the “Innovation-Strategic
Differentiator.” Innovation needs to focus on convenience, comfort, indulgence and wellness. Blischok noted that a 5 percent to
20 percent reduction in SKU count has resulted in a 7 percent
increase in sales during a test environment. This would seem to
confirm that a reduction of choices will result in an increase of
sales. Needs should be determined through an examination of
the shopping basket. Manufacturers now spend more on consumer data research versus advertising.

Bob Connolly spoke about category rationalization. He said
simplicity must be added to the shopping experience. As an
example Wal-Mart carries four choices of four lb. picture hooks.
Does anyone really care what color or shape the hook is that
goes behind a picture? When the market is new and hot, load
the product into the stores. When the market matures and starts
its decline, it is time for SKU rationalization by looking at
brand-price-SKU count. There are four ways to look at a
catergory: own, compete, accommodate, and avoid. Connolly
said if a store owns a destination category that is at the top
of awareness, it should carry everything. Stores should compete in trend items and with selected category presence. If the
store owns dog food, it should accommodate with dog houses.
Accommodation means the shopper has no reason to go elsewhere. Avoid products that are not purchased by the target shopper or worth the investment.

Andy Murray discussed the “shopping cycle.” In the home,
the consumer lists and plans. This is also where the consumer is
prompted by advertising to purchase. Once in the store, there is
opportunity for discovery and decision. Keys to the shopping
Bob Connolly, executive vice president of special projects, Wal-Mart Stores, Inc.
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Driving Efficiency in a Changing
Global Economy
Doug McMillon moderated a panel that included Ronnie Hoyt,
Mindy Rich, and Duncan Berry. Panelists discussed the need to
create demand upfront. Consumers are moving toward “values”
based products such as organic, environmentally friendly products. Suppliers should approach all products from the perspective of the consumer. Size, shape and function can determine
the success of a product — in addition to need.
Surveys from the “Driving Efficiency in a Changing Global
Economy” conference indicate that it was the most successful to
date. More than 500 industry representatives, faculty, and students attended the event. Sponsors of the conference included:
The J. M. Smucker Company; BIC Consumer Products; CocaCola; General Mills; Colgate-Palmolive; Nice-Pak Products
Inc.; Saatchi & Saatchi X; Sam’s Club; and Wal-Mart Stores,
Inc. The Emerging Trends in Today's Challenges Retail
Conference 2006 is scheduled for October 12.

Bob Connolly, Wal-Mart; Rich Lawrence, Massmart; and Jay Currie, Massmart.

The Center for Retailing Excellence was privileged to host Jay Currie, systems and supply chain
director of mass discounters Game Stores and Dion, which are owned by Massmart Holdings of
South Africa. Currie traveled from Kwazulu Natal, South Africa, to attend the Center’s Emerging
Trends in Retailing conference. He also met with representatives of the Walton College and WalMart. He met with Center Executive Board members Rich Lawrence, Idelle Labs, and Dan Sanker
of Casestack as well as with Walton College faculty and staff: Jim Crowell, director, Supply Chain
Management Research Center; Don Bechtel, instructor; Tom Jensen, chair of the marketing and
logistics department; and Don Bland, instructor and associate director of the Center for Retailing
Excellence.
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CEO Forum

L. to R. CEO Panel: Larry Magee, Thom Blischok, Jeff Schomburger, Andy Murray,
and Bob Connolly.

The Center for Retailing Excellence and Dan L. Worrell, dean
of the Walton College, hosted the CEO Forum at Saatchi &
Saatchi X corporate offices for Executive Board members and
invited guests on October 19. Participants heard representatives
of the retail industry discuss the most challenging issues facing executives today. Dean Worrell served as moderator for the
panel, which was comprised of Jeff Schomburger, vice president of customer business development for Procter & Gamble;
Andy Murray, Global CEO of Saatchi & Saatchi X; Larry
Magee, president, Bridgestone/Firestone Retail and Commercial
Operations; Bob Connolly, executive vice president of special
projects, Wal-Mart Stores, Inc.; and Thom Blischok, president
of retail solutions, strategic consulting and integrated solutions,
Information Resources Inc. The Center for Retailing Excellence
extends appreciation to all of the panelists for contributing their
time to this event. Fifty guests attended the presentation, which
was preceded by a reception sponsored by Saatchi & Saatchi X.

Robert F. Connolly
Endowed Scholarship in Retailing
In honor of Bob Connolly’s service, direction, and dedication to the
Center for Retailing Excellence and the students of the Walton College,
the Center’s Executive Board of Directors and special friends established
the Robert F. Connolly Endowed Scholarship in Retailing.

Connolly, formerly a member of the Executive Board of Advisors,
was previously executive vice president of marketing and consumer
communications for Wal-Mart Stores, Inc. He served as the
first executive-in-residence for the Center, teaching the Marketing Honors
Colloquium. He paved the way for other retail industry professionals
to teach. He served as chair of the Center’s Advisory Board, providing
strong support for its retail industry programs and student programs.
Connolly created numerous opportunities for students to attend business
Lee Scott, Claudia Mobley, Bob Connolly,
events such as the advertising agency meetings at Wal-Mart. He also
and Chancellor John A. White.
served as advisor for a Walton College team in the Donald W. Reynolds
Governor’s Cup business plan competition. He addressed the American Marketing Association student organization in the Walton
College. The impact that he has had on the students will continue on through their contributions to industry. His legacy will live on
through the students who this endowed scholarship is awarded. The Center for Retailing Excellence and the Walton College will
always be grateful for Connolly and his commitment to higher education.
More than $50,000 was raised for the endowment. Contributors include: Center for Retailing Excellence; General Mills Inc.; Irwin
Jacobs/Jacobs Trading Company; Procter & Gamble; Lee and Linda Scott; Wal-Mart Stores, Inc.; Coca-Cola; Idelle Labs; The J. M.
Smucker Company; Nice-Pak Products, Inc.; Pepsico; VF Jeanswear; ACNielsen; BIC Consumer Products USA; Catalina Marketing,
Colgate-Palmolive Company; Procter & Gamble; and Ross Products Division of Abbott Labs.
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Retailer Educator and
Supplier Educator of the Year Awards
Each year, the Center for Retailing Excellence presents superior service awards to board members from the retail and supplier communities who have demonstrated their dedication to the education of students and support for the Walton College.
Ron Tepner, Bridgestone/Firestone was awarded the Retailer Educator of the
Year award for 2005. Tepner has been a member of the Center for Retailing
Excellence Executive Board since 2000, providing his direction and support for
our programs. He has assisted the Center in bringing guest speakers from industry
with far reaching expertise. As advisory board chairperson of the scholarship committee, Tepner has set a precedent for other companies to follow by initiating the
Bridgestone/Firestone Scholarship at the Walton College. In addition, he provided
support for the newly created Robert F. Connolly Endowed Scholarship, demonstrating the commitment that Bridgestone/Firestone has to higher education. He has
provided opportunity for students to obtain hands on application to academic learning. He arranged for the strategic management class to undertake a location study
in the Northwest Arkansas area for Bridgestone/Firestone.

Robert Julius, Nice-Pak Products was awarded the Supplier Educator of the
Year for 2005. Julius has been a member of the Executive Board of Directors
since 2003. He has made a tremendous impact on the educational and outreach
programs of the Center and the Walton College. Because of his dedication, NicePak Products, Inc. has been involved in the MBA partnering program since 2003.
In addition, he has supported the fall conference and other industry outreach programs at a phenomenal level. Julius provides his direction and expertise to the
Advisory Board fall conference, public relations, and strategic planning committees. Nice-Pak Products has provided speakers for students programs including the
Professional Women Speak Out Panel. Through Julius, Nice-Pak Products established the Nice-Pak MBA Scholarship. Nice-Pak is also a contributor to the Robert
F. Connolly Endowed Scholarship in Retailing.
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American Collegiate Retailing
Association Conference

Career Intention” - HaeJung Kim, Dee K. Knight, and Christy
Crutsinger, University of North Texas
• “What Induces Online Loyalty Toward a Multi-Channel
Retailers?: Online Versus Offline Brand Images” - Wi-Suk
Kwon, Auburn University, and Sharron Lennon, The Ohio State
University
• “Improving access to Food: What is the Impact of a Large
New Food Retail Store on Diet and Health in a Deprived
Community” - Steve Cummins, University of London; Anne
Findlay, University of Stirling; Mark Petticrew, University of
Glasgow; and Leigh Sparks, University of Stirling

Carol Kaufman-Scarbrough, Jan Owens, and Elizabeth Cross.

The Center for Retailing Excellence hosted the 2006 American
Collegiate Retailing Association spring conference April
6-9. Academicians from 35 universities in the United States,
the United Kingdom, and India attended. The purpose of the
American Collegiate Retailing Association is to foster quality
retail education at four-year colleges and graduate schools. It
is committed to the teaching of retailing, retail research, and
administration of academic retail programs.
The three-day program featured a reception with the Center’s
executive board of directors and tours of the RFID Research
Center; a Wal-Mart Distribution Center; a Wal-Mart Super
Center; a Wal-Mart Neighborhood Market; and a Sam’s Club.
Participants also attended the Wal-Mart Saturday morning meeting and met with Doug Degn, executive vice president, Food,
Consumables and Hardlines Merchandising, Wal-Mart Stores
Division, and Doug McMillon, president and CEO, SAM'S
CLUB.

• “The Relationships Between Satisfaction with Business
Administration Education, Work Satisfaction, and Stress Among
Retail Managers” - Claudia Mobley and William C. Bailey,
University of Arkansas
• “Changing Perceptions: Exploring the Dynamic Relationship
Between Consumer Shopping Motivations and Perceived
Service Quality”- Deborah Brown McCabe, Arizona State
University; Mark S. Rosenbaum, University of Hawaii; and
Jennifer Yurchisin, Iowa State University
The Center for Retailing Excellence extends appreciation to
Degn and McMillon for contributing their time to this program;
to Jim Hey, special events/marketing, Wal-Mart, for assistance
in making the store tour arrangements; and to Justin Patton and
David Cromhout of the RFID Research Center for their willingness to share their expertise.

A total of forty papers were presented on research focused on
the retail industry. Center board members Maggie Arguelles,
ACNielsen, and Sean Doyle, Pacific World Corp., also attended
the presentations.
Some of the presentations included:
•“Generation ‘Y’ Employees’ Work Experience in the Retail
Industry: The Impact on Job Performance, Job Satisfaction and
Sean Doyle, Elizabeth Cross and Claudia Mobley.
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Linking People and Organizations

Connecting Around the World: Massmart
Claudia Mobley, director of the Center for Retailing Excellence,
and Don Bland, then an instructor in the Walton College department of marketing and logistics, traveled to Johannesburg,
South Africa, September 8-19, to collaborate with Massmart and
the University of South Africa. Their trip was part of an expansion of the international network for the Walton College and
the Center for Retailing Excellence. At the invitation of Mark
Lamberti, CEO and deputy chairman of Massmart Holdings,
Bland and Mobley attended Massmart’s shareholders meeting
where Bland was a speaker.

Executive Seminar in Retail Experience
Twenty of the top executives from Massmart South Africa’s
third largest retailer joined Wal-Mart shareholders on campus
throughout the first week of June to get a feel for the American
retail experience.
Representatives from Massmart – sometimes called the
Wal-Mart of Africa – visited the University of Arkansas campus
as a part of the Executive Development program offered by the
Center for Retailing Excellence in the Walton College.
“This is the first program of its kind for emerging markets
and will serve as the model for future outreach programs,” said
Director Claudia Mobley.
The program was geared toward showing the executives which
elements drive success in American retailers and analyzing
which of those elements could be applied to the Massmart
model, Mobley explained.

Chris Lourens, Tyrone Vieira, Jay Currie, and Fred Cresswell

“The goal of this program is to stimulate thought, discussion,
debate, and planning by the group of executives in order to
support the future strategic and operational development of
Massmart,” Mobley said.

Massmart is a managed portfolio of nine wholesale and retail
chains, each focused on high-volume, low-margin, low-cost
distribution of mainly branded consumer goods for cash. The
Massmart Group has 168 outlets and two buying associations
serving 1,169 independent retailers and wholesalers in 10
countries in Southern Africa. The Group is the third largest
distributor of consumer goods in sub-Saharan Africa, the leader
in general merchandise and liquor, the third largest in food, and
the largest food wholesaler.
Mobley and Bland met with Mark Lamberti, Grant Pattison,
deputy chief executive officer, and Steve Glendinning, group
organization executive. Lamberti and Glendinning conducted
tours of the retailing outlets and stores, gave an introduction
into the processes of the company, and provided an overview of
retailing in South Africa.
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Massmart participants and instructors.
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Linking People and Organizations

Connecting Around the World: Massmart

Edwardo Castro-Wright, Wal-Mart; Mark Lamberti, Massmart; and Grant
Pattison, deputy CEO, Massmart

To accomplish that goal, the executives attended classes outlining shopper insights, RFID, shopper based technology and
efficiency in assortment planning. The group also toured
Wal-Mart’s Distribution and Data Centers and visited competing retail formats such as Home Depot, Lowe’s, Best Buy, and
Circuit City.
Participants also attended presentations on American companies
such as Procter & Gamble, Saatchi & Saatchi X and Wal-Mart.
Mobley said the intent of the program was to expose the executives to different strategies and ideas regarding retail. “This will
challenge the narrow functional perspective that many of these
executives are currently confined to, encouraging the same
appreciation required by a CEO for the multiple operational,

Steve Glendinning, Massmart; Doug McMillion, CEO, Sam's Club; and Grant
Pattison, deputy CEO, Massmart

Mike Duke, Wal-Mart, and Claudia Mobley, CRE

structural and strategic elements that must be considered in a
successful retail business,” she said.
Massmart has four divisions of its company, known as “The
Group.” The Group consists of Massdiscounters, a chain of 72
retail discount stores; Masswarehouse, warehouses trading in
food, general merchandise and liquor; Massbuild, with 62 retail
outlets focusing on home improvement trading; and Masscash,
comprised of 58 general stores and seven Jumbo wholesale cash
and carry outlets.
Massmart currently has stores in Botswana, Lesotho, Mauritius,
Mozambique, Namibia, Swaziland, Tanzania, Uganda, Zambia
and Zimbabwe.

Lee Scott , CEO of Wal-Mart; chats with Mark Lamberti, CEO of Massmart,
and Grant Pattison, deputy CEO, Massmart.
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Schedule of Events

Schedule of Events for 2006-2007
July 14, 2006 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Vendors FORE Education
September 19, 2006  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Retail Rush Career Fair
October 11, 2006 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Advisory Board Meeting
October 11, 2006 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Student Support Golf
October 12, 2006  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Executive Board Meeting
October 12, 2006  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Today's Challenges in Retailing Conference
November 7, 2006  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Professional Women Speak Out Luncheon
November 15, 2006  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Etiquette Training
February 6, 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Retail Rush Career Fair
March 7, 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Etiquette Training
March 19-24, 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Wal-Mart Pre-Intern Program
April 11, 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Advisory Board Meeting
April 12, 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Executive Board Meeting
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Board Meetings
The Center for Retailing Excellence hosted its spring Executive
Advisory Board meeting on April 5 and the Executive Board
of Directors meeting on April 6. The Advisory Board serves as
the chairs for committees that direct the programs, initiatives,
scholarship, and research supported each year by the Center.
The Executive Board members serve on committees that are of
interest and for which they can provide the greatest expertise.
The Center for Retailing Excellence Executive Board consists of
forty-nine companies with a total of fifty-six representatives.

Handleman Entertainment Resources, Idelle Labs, Information
Resources Inc., Jarden Consumer Solutions, Kimberly Clark,
Lowe’s, MARS Advertising, Nice-Pak Products Inc., Novartis,
NPD Group, Pacific World Corp, Pepsi, Pfizer, Procter &
Gamble, Quaker, Revlon, Ross Products Division, Saatchi
& Saatchi X, Sam’s Club, Spectra, Sun Microsystems, SVI,
The J.M. Smucker Company, The Scotts Company, Time/
Warner Retail, VF Corporation, Walgreens, Wal-Mart, and Wyeth
Consumer Healthcare.

Member companies include: ANCielsen, Bayer Consumer
Care, BIC USA, Bridgestone/Firestone, Bristol-Myers Squibb,
CaseStack Inc., Catalina Marketing, Clorox, Coke, ColgatePalmolive, ConAgra Foods, Crossmark, E. & J. Gallo Winery,
Electrolux, Energizer, Fortune Casuals, Frito-Lay, General
Electric, General Mills, Hampton Products International,

The Center extends its appreciation to our board company representatives who so graciously contribute their time to the enhancement of education, research, and industry
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Advisory Board & Committees

Advisory Board Members
Claudia Mobley, Chairperson
Doug McMillon, Co-Chair - Sam's Club
Claire Watts, Co-Chair - Wal-Mart
Pat Curran, Co-Chair - Wal-Mart
Maggie Argulles - ACNielsen
Ron Tepner - Bridgestone/Firestone
Richard Glidewell - General Mills
Jeff McClelland - Coca-Cola
Rich Lawrence - Idelle Labs
Robert Rivenburgh - MARS Advertising
Andy Murray - Saatchi & Saatchi X
Tom Jenson, Faculty Advisor - Marketing and Transportation, Walton College

Committees, Chairs and Members
Advisory Board Chair Person . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Claudia Mobley, Chair; Doug McMillon, Co-Chair;
Claire Watts, Co-Chair; Pat Curran, Co-Chair
Student Initiatives . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Jeff McClelland, Chair; John Sturgis; Angelo LaGrega;
John Nathenson; Kenneth Berezinski; Jeff Hacias
Research . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Maggie Arguelles, Chair; David Chance; Matt Lucas;
Tregg Brown; David Sunset; Kim Kelley; Tony Murphy; Tony Dunning
Fall Conference . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Andy Murray, Chair; Robert Julius; Rick Salling; Paul Cantrell; Tim Hadaway
New Initiatives . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Rich Lawrence, Chair; Burt Bush; Ken Berezinski; Dan Sanker;
Bill Lowe; Mike McNamara; Paul Cantrell
Public Relations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Robert Rivenburgh, Chair; Robert Julius; Dan Sanker; Debbie Ferguson;
Kevin Phelan; Sandy Romoser; Steve Kent
Strategic Plan  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Richard Glidewell, Chair; Deb Friar; Mark Mohs; Jim Olsen; Robert Julius;
Julie Walker; Joe Farnan; Louis Ruggiere; Rich Rezek
Scholarship  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Ron Tepner, Chair; Rob Salter; Debbie Ferguson; Aaron Edwards;
John Case; Sean Doyle; Mike Thompson; Ed Huber
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Executive Board of Directors
ACNielsen
Maggie Arguelles
Director

Electrolux
John Case
CEO

Nice-Pak Products Inc.
Robert Julius
Chairman & CEO

ACNielsen
Rick Salling
Vice President Global Retail Services

Energizer		
Jim Olsen
Group Vice President

Novartis Corporation
Matt Lucas
Vice President

Fortune Casuals
Kim Carr
Vice President of Sales

NPD Group
Paul Cantrell
Corporate Vice President

Fortune Casuals
Michelle Shilling
Vice President of Merchandising

Pacific World Corp
Sean Doyle
Vice President, Category
Management

Bayer Consumer Care
Bill Lowe
Director of Sales, CBA
BIC USA Inc.
Mike McNamara
SR. Director of Sales Wal-Mart/Sam’s
Club
Bridgestone/Firestone
Ron Tepner
Vice President, Human Resources

Frito-Lay
Mark Mohs
Vice President, Customer
Development
General Electric Company
Kenneth Berezinski
Team Leader

Bristol-Myers Squibb/ Mead
Johnson
Tom Guthrie
National Account Manager

General Mills Inc.	
Richard Glidewell
Director Field Sales

CaseStack, Inc.
Dan Sanker
President and CEO

Hampton Products International
H. Kim Kelley
Chairman & CEO

Catalina Marketing
Deb Friar
Vice President CPG New
Development

Handleman Entertainment
Resources
Rob Salter
Group Vice President
Idelle Labs
Rich Lawrence
Regional Director

Clorox
Ed Huber
Vice President, Wal-Mart Team
Coca-Cola
Jeff McClelland
Director of Global Marketing, WalMart
Colgate-Palmolive Company
Louis Ruggiere
Vice President & General Manager
ConAgra Foods
David J. Chance
Senior Vice President, Customer
Development
Crossmark
Ty Alford
Vice President, Retail Operations
E. & J. Gallo Winery
Joe Farnan
Vice President, Sales

Information Resources (IRI)
Tim Hadaway
Vice President, Retail Client
Solutions
Jarden Consumer Solutions
David Sunset
Senior Director, Market
Development
Kimberly Clark
Tony Dunning
Vice President, Wal-Mart Global
Development
Lowe’s
Aaron Edwards
District Manager
MARS Advertising
Robert Rivenburgh
Senior Vice President & General
Manager

Spectra
Steve Kent
Senior Vice President, Client
Services
Sun Microsystems
Keith Ray
Vice President
SVI
Mike Thompson
President and CEO
VF Corporation
Angelo LaGrega
President, Mass Market

Pepsi-Cola of North America
Sandy Romoser
Vice President, Wal-Mart Sales

VF Corporation
John Sturgis
Vice President, Retail Marketing

Pfizer
Kevin Phelan
Director, Wal-Mart Global Customer
Dev.

Walgreens
Debbie Ferguson
Vice President, Store Operations

Procter & Gamble
Julie Walker
Director, Marketing – Wal-Mart/
Sam’s Club
Quaker
Shelia Cross
Director, Sam"s Team Wal-Mart
Sales
Revlon
Tregg L. Brown
Vice President, Wal-Mart Customer
Team
Ross Products Division/Abbott
Laboratories
Jeff Hacias
Customer Vice President, Wal-Mart/
Sam's Club
Saatchi & Saatchi X
Andy Murray
Chief Executive Officer
Sam’s Club
Doug McMillon
President & CEO

Wal-Mart Stores Inc.
Claire Watts
Executive Vice President,
Merchandising
Wal-Mart Stores, Inc.
Pat Curran
Senior Vice President of Operations
Wyeth Consumer Healthcare
Rich Rezek
Assistant Vice President, Wal-Mart
Team
Sam M. Walton College of Business
Thomas D. Jensen
Wal-Mart Lecturer in Retailing,
Department Chair and Professor
Marketing, Transportation, and
Logistics
Honorary Members
Don S. Harris
Executive Vice President, Wal-Mart
Retired
Bob Connolly
Executive Vice President, Wal-Mart
Retired

The Scotts Company
Tracy Richters
Vice President & General Manager
The J. M. Smucker Company
Jeff Greer
General Manager, Wal-Mart Team
Spectra
John Nathenson
Senior Vice President, New Business
Development
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Linking Scholarship and Practice

The Center for Retailing Excellence

is privileged to support
research that addresses the issues within the retailing industry. The arena of retailing is a multi-discipline field, providing
opportunities for a diverse approach to the research.
The Center provided summer funding to support research for 2005-2006 per the recommendations of our Advisory Board Committee.
The following research was conducted by faculty of the University of Arkansas, Sam M. Walton College of Business.

Completed Research 2005
Towards a Dialectical Theory of the Fashion Cycle
Jeff Murray, Professor, Department of Marketing and Logistics, University of Arkansas
Monitoring, Spatial Market Characteristics, and Ownership in Franchised Systems: Evidence from U.S. Restaurant Chains
Robert Stassen, Associate Professor, Department of Marketing and Logistics, University of Arkansas
Avoiding the Supersize Trap: Teaching Children to Make Healthier Food Choices
Elizabeth H. Creyer, Associate Professor, Department of Marketing and Logistics, University of Arkansas

Funded Research 2006
Balancing Customer Service and Inventory Costs in the Value Chain: The Impact of Promotions and Information Sharing
John Aloysius, Associate Professor, Department of Information Systems, University of Arkansas
Addressing the U.S. Obesity Problem Stemming from Away-From-Home Food Consumption
Elizabeth H. Creyer, Associate Professor, Department of Marketing and Logistics, University of Arkansas
From Street to Retail: An Extended Case Study of Harajuku
Jeff Murray, Professor, Department of Marketing and Logistics, University of Arkansas
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Linking Scholarship and Practice

Former International Retail Executive
Heads Walton College Outreach
Don Bland, the previous chief operating officer of Wal-Mart Canada and president and chief executive officer
of Wal-Mart Argentina, has been appointed to senior managing director of outreach for the Sam M. Walton
College of Business at the University of Arkansas.
Bland reports to Dean Dan L. Worrell and is responsible for the outreach activities of seven research and
outreach centers. In fall 2005, he joined the college as the associate director for the Center of Retailing
Excellence and an executive-in-residence in the Walton College marketing and logistics department.
“We are very pleased to have Don take this position as he brings a wealth of retail and business experience to
our students and faculty,” said Worrell. “He will help our centers fulfill their mission of serving Arkansas and the business community
with knowledge and education. He will also support with our efforts to connect scholarship with real-world practice through his connections with the retail community.”
The Walton College houses the Center for Business and Economic Research, the Bessie B. Moore Center for Economic Education,
the Center for Retailing Excellence, the Garrison Financial Institute, the Information Technology Research Institute, the Center for
Management and Executive Development, and the Supply Chain Management Research Center. The Small Business Development
Center will continue to report to the dean as required in the center’s federal contract, but will coordinate with Bland.
Claudia Mobley, director of the Center for Retailing Excellence, said, “Don brings a wealth of knowledge that will be a wonderful
asset for the college.”
Bland will work with center directors for delivery of executive education, nationally and internationally, by helping convert faculty
intellectual contributions into executive education programs and curricula. He will also coordinate with center directors and Senior
Associate Dean Bill Curington to support the research mission of the college.
Prior to joining the University of Arkansas, Bland had a career in the retail business spanning more than 37 years. His most recent
experience was with Wal-Mart Stores Inc. where he held a variety of executive positions, including COO of Wal-Mart Canada and
president and CEO of Wal-Mart Argentina. Upon his retirement from Wal-Mart, he was named to the Wal-Mart International Hall of
Fame. Prior to Wal-Mart, he held management positions with three divisions of Target Corp. He also held management positions with
Montgomery Ward, Home Quarters Warehouse, and Aikenheads Home Improvement Warehouse in Canada. Before his retail career,
Bland taught in the St. Louis, Mo., public schools. He holds a Bachelor of Arts in education from Harris State Teachers College, St.
Louis, where he received the Distinguished Alumni Award.
Bland is currently board chair of the Northwest Arkansas chapter of the National Conference for Community and Justice. He is
founder and life member of the Fayetteville alumni chapter of Kappa Alpha Psi Fraternity. He and his wife of 42 years, Yvonne, have
three sons.
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Sponsoring Companies

Members
ACNielsen, a VNU company, is the world's leading marketing information company. Offering services
in more than 100 countries, the company provides measurement and analysis of marketplace dynamics
and consumer attitudes and behavior. Clients rely on ACNielsen's market research, proprietary
products, analytical tools and professional service to understand competitive performance, to uncover
new opportunities and to raise the profitability of their marketing and sales campaigns.
The Consumer Care Division of Bayer HealthCare is one of the leading suppliers of non-prescription
(OTC) drug products and dietary supplements. Consumer Care currently occupies fifth place in the
global OTC market and supplies consumers around the world. Almost 40 percent of Bayer HealthCare’s
OTC sales are made in the United States, the world’s largest OTC market. The division’s second largest
region with around one quarter of all sales in Europe. Some of the most trusted and recognizable
brands in the world today come from the Bayer portfolio of products. Consumer Care manufactures and
markets Aspirin®, the world’s best-known pharmaceutical brand. Developed more than one hundred
years ago as a remedy for pain and inflammation, acetylsalicylic acid, the active ingredient of Aspirin®,
is today the global gold standard for prevention of recurrent myocardial infarction and stroke. In
addition to Aspirin®, the Bayer portfolio of products includes Aleve, Phillips’ Milk of Magnesia,
Midol, Alka-Seltzer, Alka-Seltzer Plus, Bactine, RID and One-A-Day, and Flintstones vitamins.
BIC USA, originally founded in 1958 in Connecticut, today employs nearly 3,000 people throughout
the United States - one-third of the Company's global workforce. Each day in the U.S., BIC employees
make more than three million pens, one million lighters, and two million shavers, many of which are
sold to consumers around the world. BIC products are manufactured in plants located in four U.S. states.
Like many consumer products companies today, BIC is a multinational company with annual sales of
approximately $1.3 billion. BIC products are sold on five continents, in over 160 countries around the
world. BIC USA is a subsidiary of Societe BIC S.A. in France. Visit BIC at www.bicworldusa.com.
Bridgestone/Firestone, Inc. was formed in 1990 when Bridgestone U.S.A. merged with Firestone
Tire and Rubber Company. This Nashville, Tennessee-based company has 8,000 types and sizes of
tires which account for approximately 75 percent of annual revenues. Their tri-polar research and
development centers in Tokyo, Akron, and Rome, along with their world-class proving grounds in Fort
Stockton, Texas; Sao Pedro, Brazil; and Acuna, Mexico, give them an edge over their competition.
Bridgestone/Firestone Trust Fund supports four areas of community involvement: education, health and
welfare, civic and community, and culture and arts.
Founded in 1887 to sell quality medicines directly to doctors, Bristol-Myers Squibb has approximately
$21 billion in annual sales worldwide, with 54 product lines having annual global sales of $50 million
each. The Bristol-Myers Squibb family includes Mead Johnson, Westwood, ConvaTec, the USPA Group
in France, and Zimmer. Bristol-Myers Squibb attributes its success to an unwavering commitment to
the values of excellence, reliability, innovation, fairness, and good citizenship.
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Sponsoring Companies

Members
CaseStack, Inc. provides logistics outsourcing services to mid-sized consumer packaged goods
companies that sell products to retailers, distributors, and other manufacturers. CaseStack combines an
advanced transportation and warehousing system with proprietary, Web-based software to provide endto-end fulfillment services that enable customers to reap the benefits and economies of a sophisticated,
global logistics system without all the infrastructure costs. CaseStack works with innovative retailers to
create collaborative supply chain opportunities for manufacturers. CaseStack warehouses are located in
Los Angeles, Portland, Dallas, Chicago, Atlanta, and New Jersey.
Catalina Marketing is the global leader in providing behavior-based communications on a mass
scale, targeted to individuals as individuals. Catalina Marketing was founded on the premise that the
combination of access to consumers and insight into their actual purchase behavior would enable
more effective, cost-efficient promotions than traditional marketing approaches. In the retail industry,
Catalina Marketing retrieves about 250 million transactions per week, across more than 21,000 grocery
stores. Catalina Marketing International reaches more than 45 million shoppers weekly in the United
Kingdom, France, Italy and Japan.
The Clorox Company was established on May 3, 1913. Five Oakland, California, entrepreneurs invested
$100 apiece to set up America’s first commercial-scale liquid bleach factory on the east side of San
Francisco Bay. In the ensuing years, The Clorox Company – as it is now known – has grown into a
worldwide producer of household grocery, food and insecticide products, with annual sales totaling $4.1
billion, and products sold in more than 110 countries. The Clorox Company products consist of many
of the best known retail brands in America including K.C. Masterpiece, Glad, Hidden Valley, Brita, and
STP.
Coca-Cola Enterprises, Inc. is the world's largest marketer, producer, and distributor of
products of the Coca-Cola Company. The brands of the Coca-Cola Company represent
some of the most popular beverage brands in the world. The Company also distributes
Dr. Pepper and several other beverage labels.
Colgate-Palmolive is a global company doing business in over 200 countries. Brand names include
Colgate toothpaste and toothbrushes, Palmolive soaps and shampoos, Softsoap liquid hand soap, Mennen
deodorants, Ajax and Axion cleaners and Hill’s Pet Nutrition products. Colgate People, working around
the world, share a commitment to three core corporate values: Caring, Global Teamwork and Continuous
Improvement. These values are reflected not only in the quality of their products and the reputation of
their Company, but also in their dedication to serving the communities where they do business.
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Sponsoring Companies

Members
With $27 billion in sales, ConAgra Foods, Inc. is one of the world's leading food companies. It is North
America's number one foodservice manufacturer and the second largest retail food supplier. ConAgra
is best known for familiar household brands such as Healthy Choice, Butterball, Hunt's, Slim Jim, and
Armour. ConAgra focuses on what America eats whether it be at home with consumer brands, or away
from home at places such as restaurants, hotels, or banquet halls. With 80,000 employees worldwide,
ConAgra strives to provide their customers with healthy, nutritious, convenient, and enjoyable eating
experiences.
With 69 offices in the U.S. and Canada, CROSSMARK has become a world-class service provider by
connecting manufacturers with retailers and consumers. They drive for profitable volume for many of
today's household brands by connecting the supply chain through headquarter sales, retail, execution,
and store level marketing.
Founded in 1933 by Earnest and Julio Gallo, the E & J Gallo Winery currently employs more than 4,600
people and markets its wine throughout the U.S. and over 90 foreign countries, making it one of the
largest winemaking operations in the world. The grapes for our wines are grown and harvested in all of
California's important wine-producing regions and represent only the very best in quality. The product
portfolio is also diverse, encompassing virtually every form of the winemaker's art from the fine table
and sparkling wines, to distilled, wine-based spirits and beverage wines.
Electrolux Home Care Products North America (previously did business as The Eureka Company) was
founded in 1909 in Detroit, Michigan. In 1974, it was purchased by AB Electrolux. The Electrolux floor
care group is the world’s largest home cleaning appliance company. More than 10 million consumers
around the world buy Electrolux floor care products, representing some 20% of the vacuum cleaners
sold in the world each year. EHCPNA has sales and service operations covering the United States,
Canada, and Mexico. Electrolux floor care products are also sold in many other countries. Electrolux
Home Care Products North America’s corporate offices are located in Bloomington, Illinois, USA with
other facilities in El Paso, Texas and Juarez, Mexico.
Energizer Holdings, Inc. is one of the largest manufacturers of dry cell batteries and flashlights. Widely
recognized the world over, Energizer and Everready branded products are marketed and sold in more
than 140 countries around the globe. Energizer manages operations in four primary geographic regions:
North America, Asia, Pacific, Europe and South and Central America.
Based in Los Angeles, California, Fortune Casuals/Judy Ann is a large apparel
manufacturer, supplying mass-market retailers with products manufactured worldwide.
Judy Ann has been a Wal-Mart vendor since 1977, supplying several Wal-Mart departments including
lady’s, children’s, men’s and boy’s. Judy Ann is a proud recipient of multiple Wal-Mart Vendor
Awards.
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Frito-Lay North America is the convenient fun foods division of PepsiCo, Inc., which is headquartered
in Purchase, New York. Frito-Lay makes and sells some of America's favorite snack brands including
Lay's, Fritos, Ruffles, Doritos, Tostitos, Cheetos, and Funyuns. The company also offers a wide variety
of low-fat, reduced fat and no-fat snacks like Rold Gold, Baked Doritos, Baked Lay's, Baked Ruffles,
Baked Tostitos, Ruffles Reduced Fat, the WOW! line, Lay's Reduced Fat and Cheetos Reduced Fat. The
company also makes and sells Cracker Jacks, Quaker Chewy granola bars, Quaker Fruit and Oatmeal
bars, Gatorade energy bars and Quakes rice snacks.
GE Consumer & Industrial spans the globe as an industry leader in major appliance, lighting and
integrated industrial equipment, systems and services. Providing solutions for commercial, industrial
and residential use in more than 100 countries, GE Consumer & Industrial uses innovative technologies
to deliver comfort, convenience and electrical protection and control. General Electric brings
imagination to work, selling products under the Monogram®, ProfileTM, GE®, Hotpoint®, SmartWaterTM,
and Reveal® consumer brands, and EntellisysTM industrial brand.
General Mills, Inc. is a leading U.S. and international manufacturer and marketer of consumer foods
products, with worldwide sales of more than $7.9 billion annually. Major U.S. businesses include: Big
G cereals; Betty Crocker desserts, side dish and dinner mixes; Betty Crocker and Nature Valley snacks;
Pillsbury; and Yoplait and Colombo yogurts. Major international businesses include: General Mills
Canada, General Mills China, General Mills de Mexico, and the international joint ventures, Cereal
Partners Worldwide and Snack Ventures Europe.
In 1990, Hampton Lock Company was acquired by Hampton Products International Corporation
("Hampton") and was relocated to Southern California from Denver. Hampton's shareholders believed
the unique weatherproof locks could provide a strategic foundation on which to develop a complete
line of security hardware and related accessory products. Based on this strategy, Hampton quickly
developed a reputation for innovation, quality, value and service.
Handleman Company is a category manager and distributor of prerecorded music and console video
game hardware, software and accessories to leading retailers in the United States, United Kingdom
and Canada. As a category manager and distributor, the Company provides store-specific, shelf-ready
product, direct-to-store shipments, marketing support, and in-store service and merchandising. The
Company’s focus is to maximize sales and inventory productivity in every store we service.
Idelle Labs is reviving and energizing trusted brand names in hair care, skin care and men's grooming is
the objective of Idelle Labs. A Helen of Troy company based in Danbury, Connecticut, Idelle is focused
on aggressively growing the Condition 3-in-1®, Final Net®, Vitalis®, Vitapoint®, Ammens®, Brut®, and
Sea Breeze® brands. Idelle's key strategies are to bring growth to their existing portfolio of brands
through increased investment in consumer advertising and customer promotion. Focusing in the near
term on launching complementary, innovative extensions, Idelle will also develop exciting new product
lines based on unique consumer insights.
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Information Resources, Inc. is a leading provider of UPC scanner-based business solutions to
the consumer packaged goods industry, offering service in the United States, Europe and other
international markets. The Company supplies CPG manufacturers, retailers and brokers with
information and analysis critical to their sales, marketing and supply chain operations. IRI
provides services designed to deliver value through an enhanced understanding of the consumer
to a majority of the Fortune 500 companies in the CPG industry.
Jarden Corporation is a leading global provider of market leading branded consumer products
used in and around the home marketed under well-known brand names including Ball®, Bee®,
Bicycle®, Campingaz®, Coleman®, Crawford®, Diamond®, First Alert®, FoodSaver®,
Forster®, Health o meter®, Hoyle®, Kerr®, Lehigh®, Leslie-Locke®, Loew-Cornell®, Mr.
Coffee®, Oster®, Sunbeam® and VillaWare®. Jarden operates through four business segments:
Branded Consumables, Consumer Solutions, Outdoor Solutions and Other. Headquartered in Rye,
N.Y., Jarden has over 9,000 employees worldwide.
Kimberly-Clark and its well-known global brands are an indispensable part of life for people in
more than 150 countries. Every day, 1.3 billion people-nearly a quarter of the world's populationtrust K-C brands and the solutions they provide to enhance their health, hygiene and well-being.
With brands such as Kleenex, Scott, Huggies, Pull-Ups, Kotex and Depend, Kimberly-Clark
holds the No. 1 or No. 2 share position in more than 80 countries. The company's 133-year history
of innovation has resulted in brands that are truly meaningful to people and superior products that
exceed the expectation of customers.
With fiscal year 2004 sales of $36.5 billion, Lowe’s Companies, Inc. is a FORTUNE® 50 company
that serves approximately 11 million customers a week at more than 1,125 home improvement
stores in 49 states. Based in Mooresville, N.C., the 59-year old company is the second-largest
home improvement retailer in the world. For more information, visit Lowes.com.
With over 33 years in the business, MARS Advertising, a privately held company with annual
billings of approximately $150MM, focuses on building national brand sales through retail
channels. We are a service-driven advertising and marketing agency with 17 offices and over
325 employees strategically located across the country to align with key retailers. We are real
people with out of the ordinary talents who work together to provide our customers with insight,
innovation and integrated approaches that best fit them, their customers and their businesses.
Currently, we are a “Top 100 Promo Agency” and a recognized industry leader in integrated
promotion, advertising and collaborative marketing.
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The NPD Group provides global sales and marketing information that helps our clients make more
informed, fact-based decisions in order to optimize their businesses. Many of the world’s most
successful companies rely on the NPD Group for insight on what is selling, where and why so that they
can understand and leverage the latest trends. Since 1967, NPD has introduced market information
and its far-reaching benefits across a wide range of vertical markets, including apparel, appliances,
automotive, beauty, cellular, consumer electronics, food and beverage, foodservice, footwear,
housewares, imaging, information technology, movies, music, software, toys, travel, videogames, and
more. NPD clients encompass more than 1,300 businesses, including many Fortune 500 companies.
They have approximately 230 retail partners representing 90,000 doors worldwide.
NICE-PAK Products, Inc. is the industry leader in private label wet wipes, having been in business
for over forty years. Every NICE-PAK product is designed, manufactured and tested using the latest
technology and manufacturing processes. As a result, NICE-PAK can offer national brand quality
products that meet or exceed consumer expectations. With manufacturing facilities in New York,
Indiana, and the United Kingdom, NICE-PAK manufactures baby wipes, anti-bacterial moist towelettes
and, new from NICE-PAK, a full line of personal care products all under the brand name of Nice'n
Clean. NICE-PAK offers products that are both consumer and environmentally friendly.
The Novartis Consumer Health Division focuses on creating, developing, manufacturing, and marketing
a wide range of competitively differentiated products that restore, maintain, or improve the health and
well being of our consumers. Comprised of five business units, the Consumer Health Division is active
in OTC self-medication, Animal Health, Medical Nutrition (including Nutrition & Santé franchise),
Infant & Baby, and CIBA Vision. As of January 2005, the Sandoz generics business became a separate
Novartis division and is no longer part of Consumer Health.
Pacific World Corporation is a leading manufacturer and marketer of artificial nails and nail treatment
products. Our innovative, affordable, artificial nails are offered in a variety of styles, sizes, and designs
which provides consumers with the natural looking, beautiful, nails they desire. Our treatment products
offer real solutions to natural nail improvement opportunities. Pacific World is also the leading provider
of category management and consumer information services for the Nail Care category worldwide.
Our products are available in 37 countries, and are found under the following brand names: Nailene,
Fing’rs, and Revlon.
PepsiCo Inc. is one of the world's largest food and beverage companies, with annual revenues of $27
billion. Its principal businesses include Frito-Lay snacks, Pepsi-Cola beverages, Gatorade sports drinks,
Tropicana juices and juice drinks, and Quaker foods.
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Pfizer, Inc. discovers, develops, manufacturers, and markets leading prescription medicines for humans
and animals and many of the world's best-known consumer brands. Our innovative, value-added
products improve the quality of life of people around the world and help them enjoy longer, healthier,
and more productive lives. The company has three business segments: health care, animal health and
consumer health care. Our products are available in more than 150 countries.
Established in 1837, The Procter & Gamble Company (P&G) began as a small, family operated soap
and candle company in Cincinnati, Ohio, USA. From that modest beginning, P&G has grown into a
world company. Two billion times a day, P&G brands touch the lives of people around the world. The
P&G community consists of nearly 98,000 employees working in almost 80 countries worldwide. In the
fiscal year ending June 30, 2003, P&G had worldwide sales of over $43.3 billion.
Chicago, Illinois based Quaker Foods and Beverages is the $6 billion, warehouse delivered division of
PepsiCo Inc. Its convenience-based, health-forward brands hold the number one or two-share position
in the vast majority of categories in which they compete. Their broad portfolio includes Gatorade sports
drinks, Propel fitness water, Tropicana juices, Capt. Crunch and Life cereals, Aunt Jemima, Quakers
rice snacks, Chewy granola bars, Rice-A-Roni, and of course, Quaker Oatmeal. Quaker Oats proudly
became a division of the $27 billion PepsiCo family in 2001.
Revlon is a world-wide leader in the cosmetics, skin care, fragrance and personal care products
industries. The company’s vision is to deliver the promise of beauty by creating and developing the
most consumer-preferred brands at mass. Founded in 1932, Revlon revolutionized the beauty industry
by introducing the concept of matching nail enamel colors to coordinating lipsticks. Today Revlon
continues to deliver innovative and exciting new products to their consumers and the company’s unique
brand heritage, innovative spirit, product quality and marketing experience has positioned it as one of
the strongest brand franchises in the world. The company’s products are marketed under well-known
brand names such as Revlon®, ColorStay®, Almay®, Ultima®, Charlie®, Flex®, and Mitchum® and
are sold in more than 100 countries across six continents.
Abbott's Ross Products Division is committed to helping people of all ages meet their nutritional needs.
The company offers a broad line of infant formulas including Similac Advance®, Isomil Advance®
and Alimentum Advance®, along with leading adult nutritional brands such as Ensure®, a source of
complete balanced nutrition; Glucerna® shakes and bars for people with diabetes; and ZonePerfect®
bars and shakes for people with active, healthy lifestyles.
Worldwide Ideas Company Saatchi & Saatchi is one of the world's leading creative organizations,
employing over 7000 people in 138 offices across 82 countries. Saatchi & Saatchi has grown revenue
year by year and achieved outstanding sucess at the Cannes International Advertising Festival. In 2003
Saatchi & Saatchi was named best Global Network by both Ad Week and Ad Age publications. Since
its inception in 1970, its Network has always been at the forefront of winning awards. In the last five
years alone, it has won nearly 3000.

38

University of arkansas  CENTER FOR RETAILING EXCELLENCE

Sponsoring Companies

Members
Sam's Club is the nation's largest members-only warehouse. We offer our 46 million members
exceptional value on name-brand merchandise at "members only" prices for both business and personal
use.

The Scotts Company, headquartered in Ohio for over 130 years, is the world's leading supplier and
marketer of consumer products for do-it-yourself lawn and garden care, with a full range of products
for professional horticulture as well. The company owns what are by far the industry's most recognized
brands. In the U.S., consumer awareness of the company's Scotts®, Miracle-Gro® and Ortho® brands
outscores the nearest competitors in their categories by several times, as does awareness of the consumer
Roundup® brand which is owned by Monsanto, and for which Scotts is the exclusive marketing agent
worldwide. In the U.K., Scotts' brands include Weedol® and Pathclear®, the top-selling consumer
herbicides; Evergreen®, the leading lawn fertilizer line; the Levington® line of lawn and garden
products; and Miracle-Gro®, the leading plant fertilizer. The company's leading brands in continental
Europe include KB® and Fertiligène® in France and Nexa Lotte® and Celaflor® in Germany.
Seasons Venture International (SVI), a people development company, is an innovative leader in the
training and development industry. The company's mission is to connect and engage individuals and
organizations in ways that deliver meaningful results. Supported by advanced research and proprietary
technologies, SVI works closely with strategic clients and partners to deliver long-term organizational
improvement and quantifiable performance results.
The J. M. Smucker Company (www.smuckers.com) was founded in 1897 when the Company's namesake
and founder sold his first product - apple butter - from the back of a horse-drawn wagon. Today, over
a century later, the Company is the North American market leader in fruit spreads, ice cream toppings,
health and natural foods beverages, and natural peanut butter. In June of this year, the Company further
enhanced its leadership position with the addition of Jif peanut butter and Crisco shortening and oils to
the Smucker family of brands. For over 100 years, The J. M. Smucker Company has been headquartered
in Orrville, Ohio, and has been family run for four generations. The J. M. Smucker Company has over
2,500 employees worldwide and distributes products in more than 45 countries.
Spectra Marketing is a division of VNU, a worldwide publishing and information corporation. Other
VNU companies in the United States include ACNielsen, Nielsen Media Research, National Decision
Systems, Trade Dimensions, National Research Group, Scarborough, and BPI Publications. Spectra is
the leading provider of software solutions for manufacturers and retailers in many industries that focus
on the consumer. Spectra offers the most precise single-platform solution for consumer management.
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Over the past several years, Sun has been growing rapidly into the retail sector, and has become world
renown for its vision and success in this highly competitive industry. Today, Sun's global reach includes
specialty hard and soft goods, discount and mass merchandisers, department stores, food service,
supermarkets, convenience stores, chain drug stores, electronic retailing merchants, catalog and home
shopping.
Time/Warner Retail Sales & Marketing covers the entire marketing and distribution process, from
decisions on how many magazines to print, to the allocation of copies to wholesalers and retailers,
to the implementation of efficient sales promotion strategies and sophisticated display solutions. Our
leadership in today's single-copy marketplace comes from a unique ability to combine an understanding
of publishers' concerns with business strategies that influence their distribution channels and set the
stage for maximum profits.
VF Corporation (NYSE: VFC) is the world's largest apparel company. For over 100 years, VF has
grown by offering consumers high quality, high value branded apparel. The Company's leading
brands in jeanswear, intimate apparel, knitwear and specialty apparel span virtually every channel of
distribution. By understanding consumer needs and working in partnership with retail customers, VF's
goal is to be the world's most responsive apparel company.
Walgreen Co. employs 130,000 people and operates more than 3,700 stores in43 states and Puerto
Rico. It is the nation's largest drugstore chain, with fiscal 2001 sales of $24.6 billion, and has been
listed among Fortune Magazine's "Most Admired Corporations in America" the past eight years. The
company plans to operate more than 6,000 stores in the year 2010.
Sam Walton opened the first Wal-Mart store in 1962. From the beginning, it was a success beyond
anyone's imagination. Wal-Mart has become the world's number one retailer with its diversification
in groceries, on-site gas stations and the tire and lube facilities, international operations, membership
warehouse clubs (Sam's Club), and deep discount warehouse outlets (Bud's Discount City). Locally,
Wal-Mart provides scholarships for high school seniors, raises funds for the Children's Miracle Network
as well as other organizations, and educates the public on the importance of recycling. Wal-Mart has
continued to maintain its success through its popularity of having a hometown identity and for being a
store where prices are low and value and customer service are high — always.
Wyeth Consumer Healthcare is built on strong global brands, including some of the world’s most popular
and best-known consumer health care products. Three of our well-established product lines—Advil®,
Centrum®, and Robitussin®—are among the top 20 non-prescription medicines in the world. Other
key brands include ChapStick®, the Caltrate® family of calcium supplements, Alavert®, Preparation
H®, and Dimetapp®. Wyeth improves the lives of millions of people around the world with its
outstanding products. And other innovative medicines are on the way. With research and development
(R&D) programs focused on small molecules, vaccines, and biotechnology, Wyeth is exploring more
than 60 new therapies for medical conditions such as diabetes, breast cancer, multiple sclerosis, HIV,
Alzheimer’s disease, and schizophrenia.
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funded center located in the Sam M. Walton College of
Business at the University of Arkansas. The Center was
established in 1998 as part of a $50 million endowment
given to the Walton College by the Walton Family Charitable
Support Foundation.
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